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Ads spend in traditional medias, especially in TV, Newspaper, Magazines is continuously falling
Radio and OOH ads spend is relatively maintained.
Online ads spend is continuously increasing, especially for mobile internet
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Indonesia is still the 9 biggest market for advertising
With total value of 21,7 billions USD in 2017
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Global, Year-on-vear 7 change, Real terms
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Globally, The
pandemic hits harder
in economic

When the GDP was
decreasing by minus, the
ad investment was
decreasing up to -9,1%
And the marketing
budgets index was
decline down to more
than -30 point in august
2020




In 2020, only internet ads spending which show positive increasing,
although it is still lower that before Covid outbreak

Global, Year-on-year % change, US dollars, 2020
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Forecasted that in 2020,
Global Online Ad spend is 298 billions USD, 12.7% higher than
Global offline spend, 264 billion USD
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Profitabilitas (Dalam jutaan Rupiah)
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Posisi Keuangan (Dalam jutaan Rupiah)

Aset mLiabilitas mEkuitas

Financial Ratios
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